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Abstract

This research aims to study the satisfaction of first-year vocational students in the Marketing
Department with the teaching and learning management of the Personality Development for
Marketers course (Course Code: 20202-2006) and to utilize the findings to enhance teaching
effectiveness.

The sample group consisted of 28 students enrolled in the course. Data were collected using
questionnaires and interviews and analyzed using percentage, mean, and standard deviation

statistics.

The findings revealed :

that students' satisfaction was at the highest level in all aspects: teacher quality (x = 5.00),
teaching and learning process (x_: 4.98), and supporting factors for learning (><_= 4.90), with an
overall mean score of 5.00, indicating an extremely high level of satisfaction.

Based on the findings, improvements in teaching methods include integrating supplementary
digital learning materials, encouraging students to explore resources online, and organizing
interactive learning activities to enhance the overall effectiveness of the teaching and learning

process.



